
MALAYSIA EXTERNAL TRADE DEVELOPMENT 

CORPORATION (MATRADE) 

VISION 

“Positioning Malaysia As A Globally Competitive Trading Nation” 

MISSION 

“Promoting Malaysia’s Enterprises To The World” 



Trade Promotion Framework 

National Trade Blueprint  
Comprehensive 5-year Action Plan (2021 – 2025) 
- To increase Malaysia’s exports competitiveness through improved business ecosystem  
- To position Malaysia as a Dynamic & Pre-eminent Trading Nation through Sustainable Export  

  Development 
 



MATRADE’s CORE FUNCTIONS 



EXPORTERS JOURNEY WITH MATRADE 
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49 offices in 38 countries 
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MATRADE Global Network 
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